
Standards Committee 10 October 2017 
 
ADOPTION OF GUIDANCE ON USE OF SOCIAL MEDIA BY MEMBERS 
 

Officer contact: Julie Openshaw District Solicitor and Monitoring Officer 01494 
421252 julie.openshaw@wycombe.gov.uk  

Wards affected: All. 

PROPOSED DECISION  

To approve the Social Media Guidance for Members at Appendix 1 to this 
report. 

RECOMMENDATION TO COUNCIL 

To recommend to Council that the Social Media Guidance for Members be 
adopted as an Appendix to the Member Code of Conduct within the 
Constitution.  

Reason for Decision 

To provide additional guidance for Members on the benefits and risks of the 
use of social media. 

Corporate Implications 

1. Sections 26-37 of the Localism Act 2011 set out the current legislative 
framework relating to standards of conduct for elected members. The 
Council adopted its Code of Conduct in July 2012 and has since made 
amendments to it with the aim of strengthening it. 

2. In recent years, the use of social media by people in their private 
capacities and public roles has increased greatly and continues to be ever 
more popular. As with all forms of communication, there are benefits to be 
gained as well as areas of risk, and elements of behaviour which should 
be avoided, as well as ways in which social media can be usefully 
deployed. The proposed guidance, based on that in place at another 
Council, whilst it cannot cover all possible situations (in which more 
specific advice may be required) seeks to provide Members with a 
practical framework within which to consider their behaviour in the use of 
social media.  

 

Executive Summary 

3. It is recommended that additional guidance around the use of social media 
is adopted, to provide a sensible and legally complaint basis to guide 
Member behaviour in this area. 
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Sustainable Community Strategy/Council Priorities - Implications 

4. Providing additional guidance on a key aspect of the Code of Conduct for 
Members helps to support the Council’s commitment to good governance 
as set out in the Corporate Plan. 

Background and Issues 

5. The current Code of Conduct for Members was adopted by the Council in 
July 2012 and reviewed and amended in 2015. In recent years, the 
general use of social media has become extremely popular and is used by 
people both in the personal lives and their professional or public capacity. 
Anecdotal and published stories and articles around the use of social 
media have highlighted that it can be seen as a “double edged sword”, 
having significant communication and community benefits if used properly 
and wisely, but also various risks and disadvantages if used unwisely or 
without a reasonable understanding of how it operates, or a lack of caution 
of the way it can be viewed and used by others.  

6. Training has been provided to Members on the Code of Conduct and has 
included some broad guidance on the use of social media. Some broad 
guidance was adopted in 2012 when the use of social media was not quite 
as advanced as is now the case, and that guidance now requires review. It 
is suggested that some more detailed written guidance, specific to 
Members’ use of social media, would now be of assistance to Members, 
and this is attached at Appendix 1. It has been based upon guidance 
recently issued by the London Borough of Newham to its elected members 
and appended to its own Code of Conduct. By appending it directly to the 
Member Code of Conduct, it will be easily available to members and the 
public.  Members continue to be very much encouraged to seek specific 
advice from the Monitoring Officer, Deputy Monitoring Officer, or the 
Communications team where this is required. 

7. It should be noted that other aspects of social media training and 
development are currently being promoted corporately including training 
on the Regulation of Investigatory Powers Act 2000 (“RIPA”) including its 
social media implications, and the launch of a new WDC Facebook page.  

Options 

8. It is not obligatory to have any additional guidance available to Members 
on the use of social media, so continuing to rely solely upon the contents 
of the Member Code of Conduct and existing guidance, coupled with the 
expectation that Members should seek specific advice when required is 
an option. In any event, specific guidance will continue to be available and 
should be sought where necessary, whether or not specific broad 
guidance is approved. However, in light of the increasing use of social 
media, it is good practice to have such guidance, to help Members 
understand how it can be used sensitively and positively, and understand 
some of the more obvious potential pitfalls. 



Conclusions 

9.  It is recommended that the broad guidance be adopted. 

Next Steps 

10. Full Council will be invited to agree to the guidance being adopted as an 
Appendix to the Member Code of Conduct.  

Background Papers 

None. 

 


